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Disclaimer: This English translation is prepared for the readers’ convenience. When there are any discrepancies between original Japanese 
version and English translation version, the original Japanese version always prevails. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

3. Financial forecast 

We do not expect this investment to have a material impact on the consolidated financials of Meiji 

Holdings Co., Ltd. for the fiscal year ending March 2017. 
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